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Abstract 
The research dealt with the impact of internal marketing on quality of 

service, and the researcher sought to achieve a set of objectives, namely: 
knowing the extent of interest of the hotels concerned with the concepts of 
internal marketing and quality of service as well as the diagnosis of the level 
and nature of the relationship of correlation and influence between them. 
The country has conducted research in (8) tourist hotels in the first class in 
the provinces of Karbala, the holy and Najaf, which are (Rotana - Karbala 
Rihana, Baron, Huda Wali, Damas, Ribal, Akad, the city of stars, and 
Barada) and applied the search on a sample of (160) A member of the hotel 
staff (Managers, assistant managers, department heads, and service 
providers). The research relied on the questionnaire as a main tool for 
obtaining data and information as well as personal interviews conducted by 
the researcher with a number of employees in those hotels. In order to 
process the data and information, the researcher used a set of statistical 



 
 

methods (alpha-cronbach, arithmetic mean, standard deviation, variance 
coefficient, response strength ratio, simple correlation coefficient, simple 
linear regression, R2 (F) test and (T) test,}. The research also sought to test 
a number of basic and secondary hypotheses in relation to correlation and 
influence between the research variables in order to reach preliminary 
answers to the questions of the field problem of research as well as to 
achieve the desired objectives, based on complementary approaches to 
each other (descriptive approach and analytical approach). The research 
has reached a set of conclusions, which in general corresponded to the 
hypotheses of the research, the most important of which is (the interest of 
hotels investigated by all variables and dimensions of research, as well as 
the existence of correlation and influence relationships, The research 
included a number of recommendations, among which are the selection of 
workers in tourist hotels, which are based on scientific and professional 
bases, by focusing on their behavior and abilities in carrying out the 
responsibilities and art of dealing with customers, as well as having the 
ability to communicate and form internal work networks. 
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